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Background

In October 2013 the Government agreed to tackle alcohol misuse through a package of
measures encompassing pricing, marketing and advertising, structural separation,

labelling, enforcement powers and sports sponsorship.
In the case of sports sponsorship in particular the Government agreed:

- to place the existing voluntary code that governs sport sponsorship on a
statutory footing;

- that a working group, to be chaired by the Department of the Taoiseach, would
consider the value, evidence, feasibility and implications (including the public
health consequences for children and young people and the financial impact on
sporting organisations) of regulating sponsorship by alcohol companies of major
sporting events. The Group would also consider alternative sources of funding
for sporting organisations to replace potential lost revenue arising from any such

regulation.

The interdepartmental Working Group has been set up and comprises officials from the
Departments of the Taoiseach (Chair), Health, Public Expenditure and Reform, Finance,
Social Protection, Education and Skills, Transport, Tourism and Sport, Arts, Heritage and
the Gaeltacht, Agriculture, Food and the Marine, and Children and Youth Affairs.

In accordance with the Government’s decision, the Group’s Terms of Reference are to:

. Consider the value, evidence, feasibility and implications (including the public
health consequences for children and young people and the financial impact on
sporting organisations) of regulating sponsorship by alcohol companies of major

sporting events;

. Consider alternative sources of funding for sporting organisations to replace

potential lost revenue arising from any such regulation;
. Report to the Cabinet Committee on Social Policy within twelve months.

As a first step, the Group decided to carry out an initial scoping exercise to examine
relevant information and data available to the Group and to identify information gaps

and areas on which further evidence\input is required.

A list of the material already available to the Working Group is at Appendix 1. In

addition the Group is seeking input from interested parties who can provide additional



information in response to the questions set out in this paper so that it can take these

into account in its deliberations.

The Working Group is seeking written, evidence-based submissions at this stage but
may have follow up meetings, if necessary, to clarify certain points.

Responses should specifically address some or all of the questions posed below and be

limited to a maximum of fifteen pages.

Responses should be submitted to consultation@taoiseach.gov.ie by Friday 6 June 2014.

Please be advised that submissions received will be subject to Freedom of Information
legislation and may be made publicly available.
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Questions for consideration

Based on an initial review of available information, the Working Group is inviting

evidence-based responses to the questions listed under each issue below.

Impact of sports sponsorship as a standalone marketing tool and as an integral

part of other marketing and promotion activities

The majority of research carried out appears to examine the issue of sports sponsorship

as part of an integrated marketing communications tool.

The WHO defines marketing as ‘any form of commercial communication or message
that is designed to increase, or has the effect of increasing, the recognition, appeal
and/or consumption of particular products and services. It could comprise anything
that acts to advertise or otherwise promote alcoholic beverages.”

The Code of Practice for Sponsorship by Alcoholic Drinks Companies defines
sponsorship as “A commercial agreement by which a sponsor, for the mutual benefit of
the sponsor and sponsored party, contractually provides financing or other support in
order to establish an association between the sponsors image, brands or products and a
sponsorship property in return for rights to promote this association and/or for the

granting of certain agreed direct or indirect benefits”.

Q1. Isitpossible to distinguish clearly between sports sponsorship and other

sports-related marketing\advertising activities?
Q2. Whatis the evidence of the specific impact of sponsorship on its own?

Q3. What evidence is available on the impact of sports sponsorship as part of

integrated marketing tool to promote alcohol consumption?

! World Health Organisation (2010) Global Strategy to Reduce the Harmful Use of Alcohol
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Impact of sports sponsorship on alcohol consumption levels

A range of factors can impact on alcohol consumption, including by young people, such

as socio-economic status, peer influences, social norms and social media.

Q4. What evidence is available on the causal relationship between sports

sponsorship on alcohol consumption, including by young people?

Alcohol and Public Health

The Government has agreed to tackle alcohol misuse through a package of measures
encompassing pricing, marketing and advertising, structural separation, labelling,
enforcement powers and, in the case of sports sponsorship, to consider regulating
sports sponsorship by alcohol companies.

Q5. What impact would further regulation of the sponsorship of sport by
alcohol companies have on public health and related costs to the

Exchequer of alcohol misuse?

Q6. What evidence is available on the impact of a ban/restriction on sports

sponsorship by alcohol companies in other countries?

Value of alcohol sponsorship to sporting organisations

There seems to be limited information regarding the amount of sponsorship by alcohol
companies to sporting organisations which makes it difficult to quantify the potential

lost revenue arising from any regulation.

Q7. What evidence is available on the financial value of alcohol sponsorship to
sporting organisations? Can this be broken down across different sports

and types of activity?

Q8. What impact would the loss of this funding have on the sports

sector/organisations/events/international events?



Alternative funding

Q9. What evidence is available on alternative sources of sponsorship for the

sports sector?

Q10. What other funding supports could be used to help sporting organisations

instead of sponsorship?

Options for requlation which fall short of a ban

There is already a voluntary Code of Practice for Sponsorship by Alcoholic Drink
Companies which the Government has decided should be placed on a statutory footing.

This raises the question of what alternative options for regulation exist, and what would

be the impacts\costs.

Q11. What further options could be considered for regulating/restricting

alcohol sponsorship?
Q12. What regulatory models have worked well in other countries?

Q13. Are there ways to make the existing voluntary Code of Practice more

effective?
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